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Digital Industries

Course details
Course code: MMEDO33F

Welcome to Campus: Brighton — Central
Dlg |ta| Marketl ng | Attendance: Full Time
Level 3

Duration: 1 Year

Qualification: UAL Level 3 Diploma in Creative
Media Production & Technology

Dear Student,

We're delighted to welcome you to Brighton MET College and are very much looking
forward to you joining us this September.

During your first week, you’ll receive key information about the course, the department,
and the college. This will include your timetable and course handbook. Your tutor will
introduce you to the structure of the course and assessments, outline the exciting work-
related experiences you’ll take part in, and explain our expectations of you as a student
at Brighton MET.

We can’t wait to support you on this creative and professional journey.

Best wishes,
Karena Morrison
Teaching & Learning Manager

What to bring on your first day



STARTING
INFORMATION

v Kit List
v' Water bottle
v" Work from Summer Project

Kit list

Headphones

Example:

Sony MDR-ZX110 Overhead Headphones — Black
Price: £13.99*

Micro SD card and adapter
Example: Kingston Canvas Select Plus microSD Card SDCS2/128 GB
Price: £8.99*

Portable hard drive
Example: Maxone Portable External Hard Drive 500GB 2.5" HDD
Price: £24.95*

Notepad, pens, and pencils

Example: Nu Notebooks - Evolve Range - Recycled Notebook - A4
Price: £2.49*

Helix Oxford Blazer Buddy Essential Stationery Set

Price: £3.99*

Summer tasks

Summer Project 2025: “Pitch It!” — Create & Sell Your Big
Idea

What’s This All About?

Imagine you've come up with the next big thing — a new product, app, service or brand. Your job is to
convince others it’s worth buying into. You'll spend the summer designing, branding and marketing
your idea — just like a real business start-up.


https://www.amazon.co.uk/Sony-MDRZX110B-AE-Headphones-Black/dp/B00NBR70DO/ref=sr_1_4?crid=1P0W8LUOOFR6O&dib=eyJ2IjoiMSJ9.xSS6TzBFuyP2R1xcK-M8bXlcHMKWbl4ZqBUJPwGyMHBqg1tJfEhoEo35ALvIKwz-OCtojAcCRCjLI_OxZQawOvmPZRTeoCz2VMNgHYsF-_dS1r1z1piV0kSv7NSh7EhDBpYHUE_Y_aIouKzyuAoV-7EVvhi_ecGYr9AWuENHEPw6LFVoUWlorsXpBjaoPDGetbmX4Lj0C5sd79k1K1UZRIBuVlraF0-dDB-yHdW1upQ.H-RPR8kTJulYcuTGAWQNzdi5fbmg7C0WrMCbXJ1vGzI&dib_tag=se&keywords=headphones+over+ear&qid=1719396274&sprefix=headphones+over+ear%2Caps%2C68&sr=8-4
https://www.amazon.co.uk/Kingston-microSD-SDCS2-Adapter-Included/dp/B07YGZ7JD5/ref=sr_1_10?crid=RGR9Q0ODBWMB&dib=eyJ2IjoiMSJ9.z1gL4pdw6UfsGrEFdavz-jQZ_Zflj-5XAkrDBnhrG4FOc0gKsFLNAPnyNIVzlKljfbrhqrtvASu_ph46SWgN8e1lbVUpznHHC-UBBSAH1sz5Duo1zzEi6WllTpjguYf95NPcYouiPArQJ1IaCAGUHgSJVGZcnTZXLBjkAFNZgDsNbB7yPMEBFyhCwBYLSwcxfpMXwbbvnSGiUzwuFv3tRTPZYDZ67mh-i60aazLm8K8.cGnXDSEjB8rdiqENmcRcD9jLsOaVXoT9DUJPoUQQR4E&dib_tag=se&keywords=micro+sd+card+and+adapter&qid=1719396524&sprefix=micro+SD+card+and+%2Caps%2C87&sr=8-10
https://www.amazon.co.uk/Portable-External-500GB-USB-Aluminum-Chromebook/dp/B07BCP3PYL/ref=sr_1_11?crid=3J2Y3YY0AM0FY&dib=eyJ2IjoiMSJ9.jprNTO74Z9Ia9VVTI3w5DqjXv4ERNc2_ysDpji2TQOk4ahNfGs7F0yQ_kLnnaSF7ghrr7wyQsVUz3rul1FztIw6yoZXubVySjRJBvdDIhXrWb0zGrqbFSexbcev_ixATENjzkYH7BKAz2W3iwreCZmjZVGxEKHt8YWXz1rHOW6urTc68Owy0JZY6BU8OlPyKV1xcAThb4e1LTVd-1H20XjXWuW75IsQuKxCY_6jd50Y.zOGeARq_iGQq16uaPJgZxKfCjnWuB_Ph3En7qZ5BInI&dib_tag=se&keywords=portable+hard+drive&qid=1719396666&sprefix=portable+hard+drive%2Caps%2C76&sr=8-11
https://www.amazon.co.uk/Evolve-FSC-Recycled-Stitched-Notebook/dp/B07WJ6FND9/ref=sr_1_10?crid=36Q71SIZMELD3&dib=eyJ2IjoiMSJ9._-JdAEU4Aw2yKIy4gP60r3zaAZVigk_isfms1TFGsW9j8qgTRTBXfFDZDt3MU89RHYdUOcVoBWB-SRAHp8LpwHlf5bOG2_17DCNqktXUVcl2-V7ZjIjNI08-gVnR9wJADjDDO4MvCaDBrFK_8d_JQPVacMLPB-bVn4GewdctLYFYQyXaDogvwwhPdwSAK1GoBHSu-JqMo4LY_jPz96TdtAHcb_Ms1HV7LIuJFPcaY0BJPyL9Z8SkmQyMpRCoTDwk9O3br9VW1wxoFAYe2iVYVh2IrlVqd1E0p70NLSB4YSA.Rrr4UcjxmP0pZcm7bQ3ObW9nGiLRaL1Y4-SxYXMlkxk&dib_tag=se&keywords=notepad+a4&qid=1719397576&refinements=p_36%3A-600&rnid=193401031&sprefix=notepad+a4%2Caps%2C73&sr=8-10
https://www.amazon.co.uk/Helix-Oxford-Stationery-Compact-Designed/dp/B08M682FGQ/ref=sr_1_6?crid=591CC60GEOE4&dib=eyJ2IjoiMSJ9.xM8e9daMjx2Frzw-uYWumbSPUWbPqXKsOgRHKYdYuaCjZyGNHIq6fvXRlf_HZg1ba-VwKOfFa6q63_whzQJzMy5Bz7K4PqAJwyEwpHD_wpjIU2K7HA8ZXfyS8Ms2n9Gs7DgVXaBeU9c1PnntDf85vumFd98AC6oj1cdkVP9IqpW10LyJ7l01eZleCsII_Hd9x2yB2ka9SV3s5Bao1sEdMKD2OdmKRMxF4mBC7pBpVw74PFN3xtsbsJU8a2gdKYuMLvYRS6Qg0ad_lmW1pAAvRI7EuY0Uyx-LSI9z9Usbp54.AslpGJ2Xp2IHRzXDFMvAt3B73UL8tEBQcR5Qy5MBYg0&dib_tag=se&keywords=pencil+case+set&qid=1719397670&sprefix=pencil+case+set%2Caps%2C76&sr=8-6
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You'll pitch your idea to your classmates and teachers in September, like a business entrepreneur
asking for investment. If you’ve ever seen Dragons’ Den or Shark Tank, that's what this is all about —
but don’t worry if you haven’t! You'll be judged on your creativity, thinking and presentation, not how
“real” your product is.

What You’re Creating:
A new product or service, fully imagined and marketed by you.

It could be:

o A physical product (e.g. smart bottle, sustainable fashion, wireless earbuds)
¢ Adigital product (e.g. mental wellness app, budgeting tool, educational game)
e A service (e.g. mobile dog grooming, social media help for local shops, tutoring network)

Your Final Pitch Pack Should Include:

Your work can be in any format you like — Word, PowerPoint, Canva, Google Slides, or even neatly
handwritten and drawn.

[1] The Big Idea

o Whatis your product or service?
o What makes it different, better, or exciting?
e Why does the world need it?

(2] Design & Branding

e A business or product name
¢ Alogo (hand drawn or digital)
o Images, sketches or mock-ups of what your product looks like
¢ Brand identity (colours, slogan, tone of voice)
[3] Know Your Audience

o Who is your product or service for?
e What age group, interests or lifestyle do they have?
o Why will it appeal to them?

(4] Marketing Plan

o How will people find out about your product?
o What platforms will you use to promote it (e.g. Instagram, YouTube, TikTok, email, posters)?
¢ Will you do anything special (launch event, influencer deal, free trial)?
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(5] Price It Right

o What will it cost customers?
o Will there be different prices (basic version, premium, etc.)?
¢ How much would it roughly cost to produce?

% Extension Task: Market Research

o Are there similar products or services already out there?
o Who are your competitors?
¢ What makes your idea better, cheaper or more creative?

Your Pitch (Induction Week)

In September, you'll present your idea to the class in a fun and relaxed pitch session. You don’t need
to memorise a script — just talk us through your idea with confidence and enthusiasm.

Your pitch should:

e Be around 3-5 minutes
e Show your visuals (slides, designs, logo, etc.)
o Explain your product, your audience, your pricing and your promotion plan

Top Tips

Be passionate — if you believe in your idea, others will too
Keep it clear and structured

Make your branding stand out

Think like a customer: why would you buy this?

Don’t worry if it's not perfect — just show your thinking!

Not Sure Where to Start? Here’s Some Help:
Idea Starters:

A healthy snack brand for gamers

A planner app for college students

A subscription box for pet lovers

A mobile repair service run by students
A streetwear clothing brand
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Free Tools You Can Use:

RESOURCES

Google Slides: Free Slideshow software
Canva: free graphic design software
Pexels.com: free stock images
Social-mockup.app: social media post mockups

Other?
Financial support

Information can be found on our main website: brightonmet.ac.uk

oD =

Go to ‘help and support’ then “financial support’

CLICKTO VIEW

Link to LSG (Learner Support Grant) application
CLICKTO VIEW

Contact details

Stephen Robinson (Course Leader)
Stephen.robinson@gbmc.ac.uk

Chris Adds (Tutor)
Christopher.adds@gbmc.ac.uk

Brighton MET Admissions Office: admissions@gbmec.ac.uk



https://www.google.co.uk/slides/about/
https://www.canva.com/
http://pexels.com/
https://social-mockup.app/
http://www.brightonmet.co.uk/
https://www.brightonmet.ac.uk/college-life/help-support/financial-support/
https://lsg.chichester.ac.uk/Login.aspx?ReturnUrl=%2f
mailto:Stephen.robinson@gbmc.ac.uk
mailto:Christopher.adds@gbmc.ac.uk
mailto:admissions@gbmc.ac.uk
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